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Once again, I warmly 
welcome you to this 
edition of Vineyard 
Times – a platform that 

we have created to educate and 
inform you about developments 
taking place at your home, 
Vineyard Funeral Assurance 
Company.

Vineyard Times has given us 
an opportunity to scale up our 
interaction, cement friendships 
built over many years, while 
discovering fresh ties.

We trust that this edition will 
excite you.

The good thing is, in line with our undertaking, we have 
returned with a sumptuous buffet this time around, guided 
by your feedback.

I take my hat off for the outpour of support you gave in our 
first two editions.

In this edition we relive a special development.
In May, we took delivery of state-of-the-art hearses that we 

commissioned at a decorated event.
We could not invite most of you because of the limited 

numbers required to comply with Covid – 19 protocols.
Your health occupies a special place in our hearts.
All the same, you didn’t lose out.
Purchasing new hearses, especially at a time when business 

operations have been hard hit by the ravaging pandemic, 
was an indication of our commitment to enhance the quality 
of our services to the standards that you expect.

As a society, we see value in many ceremonies and the 
rituals - weddings, birthday parties, graduations and others.

We go all the way to hire top of the range vehicles for these 
special occasions to make them memorable.

It is our desire at Vineyard that in equal measure, we should 
do the same to prepare for that final journey to our maker.  

While it may be difficult to appreciate the full value of 
a funerals, we must remember that they represent the 
opportunity to celebrate a life lived.

We must remember, in a special way, the many ways in 
which the deceased would have touched our lives. 

After all, life is journey, arrive in dignified rides!
The hearses will enhance efficiencies and give dignity to 

our dearly departed as they take a final journey to their final 
resting place.

They can take on the most difficult terrains such as those in 
rural areas – we are not limited by distance, kwese tinosvika, 
yonke indabo siyafika.

Life is a journey, 
arrive in dignified rides 

You may have seen the coverage 
in the national newspapers 
including NewsDay, The Business 
Times, The Zimbabwe Independent 
and Radio Zimbabwe among others 
who highlighted our milestone.

This demonstrates how 
significant the occasion was in 
line with our leitmotif, Shamwari 
Parwendo.

We are super excited to bring you 
this latest edition.

Let me take this opportunity to 
remind you, our dear clients, that 

Covid-19 is still with us.
Don’t forget to keep up with the new normal - wash 

your hands, sanitise and remember to keep healthy social 
distances.

But most importantly, get vaccinated, its free!

Till next time! 

Rumbie
* Rumbidzai Chikarango is also the Marketing manager at 

Vineyard Funeral Assurance. She can be contacted  at 
rumbidzai@vineyardfuneral.co.zw 

Editor’s Note
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he arrival of our brand-new hearses in May 
marked an important step in Vineyard Funeral 
Assurance Company’s transformation into a 
market leader.

We are celebrating amplified capacity, a 
testimony of our vision and commitment to 
provide top class funeral assurance 

solutions.
Funeral services have 
moved from sombre 
events to occasions 
where people 
can celebrate 
life through 
services like 
branded T-shirts, 
entertainment, top 

of the range hearses 
and decorations.

Commissioning 
this fleet was 
our way of 
reaffirming our 
commitment to 
offer a complete 

service in line 
with global 
trends.

It was a 
tes t imony 
to Vineyard 
F u n e r a l 
A s su rance 
Company’s 
g r o w i n g 

influence as a top brand in Zimbabwe.
Let me take this opportunity to reassure you 

that the Vineyard brand is ‘here to stay’.
We will continue providing affordable funeral 

assurance services to Zimbabweans.
We believe that these services should not only 

be a preserve for high income earners.
This is key because death is inevitable for 

everyone regardless of social status – the final 
journey to the maker must be special and dignified.

This is why we have spent many sleepless nights 
trying to come up with tailor-made polices to suit 
all market segments.

These include the Decavine Plan for individuals, 
the Stemp Plan for civil servants, the SMEs Plan 
for employees and employers in the Small to 
Medium Enterprise Sector and the Zunde Village 
Plan for rural folks.

We also have the Believers Plan for churches, 
and the Group Plan for groups like corporates and 
burial societies.

Under these policies, clients can access services 
like body removals, own choice of casket, the 
hearse, chapel services, mourners’ bus and grave 
equipment including tents, chairs and flowers.

For us at Vineyard, affordability does not mean 
cheap service.

When it comes to service, we don’t compromise.
We have demonstrated this by matching and 

even exceeding, what the long-established 
players offer in terms of variety and attention to 
detail.

Our clients have testified that this is why they 
have preferred us.

I feel humbled and honoured to be part of the 
Vineyard family, witnessing the strides it is making 
as the fastest growing and most preferred funeral 
assurance brand in Zimbabwe. 

With our committed staff, our products and 
services will remain top class, enhanced by the 
arrival of our new fleet.

I take this opportunity to acknowledge the role 
that has been played by our ever-growing list of 
stakeholders in this journey.

We could not have done it alone!
You are the cornerstones of the growth.
And for this, we thank you dearly.
They say the best way to predict the future is 

to design it. 
Today, we are making a toast to a future that we 

have designed and continue to design. 

Till the next edition

Good bye.
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ineyard Funeral Assurance Company 
chairman, Mr Samson Mavende says 
the company has demonstrated that it 
is determined to serve the market with 
distinction by reinvesting funds paid by clients 
through premiums into expanding its fleet of 
hearses.

to distinguish itself as a market leader and 
trusted brand.

This is testimony that once they signed up 
for Vineyard’s services, clients’ funds were 
secure as the entire hierarchy of the firm is 
determined to reinvest and take the burden 
off their shoulders during their greatest hour 
of need, said Mr Mavende.

He noted that this promise is in line with the 
company’s values.

These are courtesy with everyone, 
innovativeness to consistently meet the 
dynamic need of clients, dependability in the 
expectations we create, honesty in relating 
with others, respect for all stakeholders and 
integrity in our dealings.

“As we gather today, we feel proud in 

‘We are a cut 
above the rest’

By Rumbidzai Chikarango

“We feel proud in demonstrating what makes 
us different and why we are poised to be the 
most preferred funeral assurance company of 
choice,”

Mr Mavende, who officiated at the 
commissioning of Vineyard’s newly acquired 
fleet of hearses in Harare on May 28, said 
by reinvesting clients’ remittances into the 
purchase of new cars, Vineyard’s goal was 
to make policyholders’ lives easy when they 
seek its services.

He noted that Vineyard was determined 

V
Mr Samson Mavende - chairman
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demonstrating what makes us different and 
why we are poised to be the most preferred 
funeral assurance company,” Mr Mavende 
said. 

“The open secret is simply that we always 
make sure we plough back the resources into 
the company for increased efficiency and 
enhanced capacity utilisation. This is surely 
premised on our mission aimed at; “Providing 
Affordable and Quality Funeral Assurance 
Products and Services to our Customers 
Timeously,” Mr Mavende said.

He added that Vineyard Funeral Assurance 
Company was determined to continue 

broadening its services.
“It is my great pleasure and singular honour 

to again witness a historical milestone in as 
much as what Vineyard Funeral Assurance 
stands for in terms of provision of diversified 
funeral assurance products and services. 
Today is full testimony of how dedicated and 
passionate we are to cater for the needs of 
the Zimbabwean populace. The procurement 
of these vehicles is a continuous effort to 
sustain our mutually cultivated relationships 
with our clients, who have invested trust in 
us and who in essence remain the greatest 
stockholders of our company,” Mr Mavende 

The open secret 
is simply that we 
always make sure 
we plough back 

the resources into 
the company for 

increased efficiency 
and enhanced 

capacity 
utilisation.

added.
He added that Vineyard would continue to 

complement clients’ investments by making 
sure that their expectations for world class 
services were met in order to secure ‘fortified 
peace of mind’ for policyholders.

Further to that, he said to achieve this goal, 
the dedicated team of Vineyard were working 
around the clock to ensure that all send offs 
were memorable events for family members 
and friends of ‘our esteemed departed clients’.

“This historic event removes any iota of 
doubt to all that we are indeed the fastest 
growing funeral assurance company in 
Zimbabwe. May this event be a turning leaf 
on everyone bearing testimony of Vineyard 
and becoming ambassadors where ever you 
go,” Mr Mavende noted.
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Vineyard 
acquires new hearses

Funeral assurer, Vineyard, on Friday (May 
28, 2021) took delivery of four modern 
hearses as it plans to expand its services 
to all parts of the country.

Vineyard Funeral Assurance board chairman 
Samson Mavende said the procurement of the 
hearse is a payback to their valued clients 
who have invested their trust in the company.

“The procurement of these vehicles is a 
continuous effort to sustain our mutually 
cultivated relationship with our clients, 
who have invested trust in us and who in 
essence remain the greatest stakeholders 
of our company. We strive to continuously 
complement their investment by meeting to 
the fullest their expectations of satisfactory 
services we offer in securing a fortified peace 
of mind,” Mavende said, while commissioning 
the hearses.

“This can surely be made possible, thanks 
to a dedicated team of Vineyard Assurance in 
harnessing resources aimed at further making 
a lasting memorable event of the dearly 
departed family members and friends of our 
esteemed

clients.”
Speaking at the handover ceremony held 

in the capital, Vineyard managing director 
Solomon Chikanda said: “As we carry our 
mandate with pride and conviction, we saw 
it fit as a company to purchase four more 
hearses at a time Zimbabwe cannot ignore 
us as we provide state of the art services 
affordable products.  We are now the plan of 
choice.”

Taka Svosve, the Zimbabwe Association of 
Funeral Assurance general manager, hailed 
Vineyard for bringing in the new hearses—the 
most precious assets in the industry.

He said Vineyard was an ‘obedient baby’ 
as they were contributing immensely to the 
growth of the funeral assurance industry.

BUSINESS TIMES
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Guest speaker, Request Machimbira 
said: “The hearses are evidence of 
wisdom as promotion doesn’t come before 
preparedness.”

As part of its growth plans, Vineyard 
introduced the Zunde Village plan, which 
has seen funerals becoming easy to handle 
and amicable for the majority of the rural 
population.

The company has also rolled out products 
to cater for the small to medium sector.

The Believer’s Group Plan was also 
introduced to cater for churches.

Vineyard also introduced STEMPS plan 
specifically for State entities employees. - 
Business Times

Dr Solomon Chikanda, managing director
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Vineyard Funeral Assurance, one of 
Zimbabwe’s fastest growing sector 
players, commissioned a new fleet 
of hearses on 28 May 2021 to beef 

up its capacity. The commissioning came as 
the industry faced multiple headwinds, mostly 
stemming out of the Covid-19 pandemic.  
Zimbabwe Independent Business Editor, 
Shame Makoshori (SM) took the opportunity 
to discuss industry issues with the managing 
director of Vineyard Dr. S.T Chikanda. Dr. 
Chikanda said this was only the beginning of 
a strategy that would see the firm expanding 
across Zimbabwe, and into southern Africa. 
But before the discussion was up, and having 
sat at the top of an industry that has interfaced 
with Covid-19m victims, Dr. Chikanda poured 
his heart out, warning Zimbabwe to stop the 
laxity before a third wave explodes. Here is 
how their discussion turned out…

SM: Take us through the journey that 
you have travelled as Vineyard; How 
did it start? What motivated you to 
establish this business?
SC: Establishing Vineyard Funeral 

Assurance wasn’t a stroll in the park. You 
can imagine how many storms we have 
weathered since 2003 when it was formed 
from the meekest of beginnings up to this 
day when it has become a force to reckon 
with. The company was started because 
of a burning desire to turn funerals into 
celebrating life and avoid the double tragedy 
of mourning the deceased and failing to buy 

‘We are expanding 
into Sadc’

the resting unit. We had seen many funerals 
at which feeding mourners was a struggle. 
Gone are the days where a funeral should be 
a burden to communities and close relatives 
of the deceased. Vineyard Funeral Assurance 
(Pvt) Ltd is a registered funeral assurer in 
terms of the Insurance Act. The company was 
incorporated in April 2003 and is regulated by 
the Insurance and Pensions Commission.

SM: You came into a market that was 
already dominated by big brands. 
Competition is stiff. How have you 
survived?
SC: Competition in business is a 

blessing. Without competition we wouldn’t be 
motivated to improve. Thus, having dominant 
brands in the market wasn’t a distraction for 
Vineyard. We have looked at competition and 
said we are going to do it differently. That is 
exactly what we have done. We have run and 
focussed on our race differently.

SM: Apart from the big brands, 
Vineyard came into the market during 
the most difficult climate in 2003. 
The economy was going through 
hyperinflation and foreign currency 

shortages. What strategies have you pursued 
to remain afloat?
SC: We also got a pinch from the harsh 
economic conditions that bedevilled the 
country. But as a company our principle has 
been to stay afloat whilst providing quality 
essential services to our clients. We have had 
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cash challenges and our strategy was to move 
with the times and accept plastic money 
just like other businesses. Without giving 
much detail, we have also experienced fuel, 
electricity and foreign currency challenges 
during the years that we have operated. 
We have survived because of the strategies 
that we have mentioned above. We had to 
think outside the box. We always reviewed 
our operations to make sure business didn’t 
collapse. Our presence today is testimony that 
our strategy worked. Of course, we couldn’t 
have survived without the grace of God.

SM: Your industry is largely a 
Zimbabwe dollar transacting market. 
But you say you need foreign currency 
for your operations. Tell us how you 
have managed this. How have you 

secured policyholders’ funds?
SC: Luckily, it’s a multi-currency regime 
and we accept all forms of payments at the 
existing market rates. Our suppliers also exist 
in the same market, and hence no one exists 
in a vacuum. Therefore, we take what they 
also take as payment.
 

SM: What challenges is the sector 
facing today, and as Vineyard how are 
you managing them?
SC: We don’t grow when things are 
easy but we grow when we face 

challenges. Our challenges have ranged from 
the current Covid-19 crisis, business closures 
that have affected payment remittances, 

policy lapses, fuel shortages, cash challenges 
just to mention a few. These have affected 
the sector at large, including Vineyard. But 
we find solace in our belief that business 
opportunities are like buses; there is always 
another opportunity coming.

SM: Did Covid-19 present 
opportunities or threats to Vineyard, 
and the industry?
SC: There was indeed a misconception 
that Covid-19 brought more business 

to funeral assurance firms because many 
people were dying hence a boom for 
businesses. But the truth of the matter is we 
don’t celebrate the loss of life at all. Covid-19 
actually kept us busy and it gave a huge strain 
on our operations.

SM: What was its impact in terms of 
costs? Did it push players, including 
Vineyard, to the brink?
SC: Covid-19 caught everyone flat 
footed such that small businesses 

faltered. One had to remain strong and ensure 
that the ravaging Covid-19 pandemic didn’t 
destroy the business. We tried our best under 
the circumstances. The lockdown was harsh 
and restrictive with many people staying 
at home and no payments coming through. 
But more deaths meant that more services 
were required. There was fear amongst 
the workforce of contracting the virus and 
as an organisation we had to ensure that 
we provided adequate personal protective 
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equipment to the workforce, which was very 
costly and scarce, thereby pushing us to the 
brink.

SM: As Vineyard, are you prepared for 
a third wave? What’s your reading? Is 
a third wave on the way or the threat 
is behind us?
SC: Indications on the ground are that 

we are heading for a third wave. Authorities 
and the populace have lowered their guard 
and the last time that happened, when people 
lowered their guard, was during the festive 
season. We all know what happened. The 
country experienced deaths and high infections 
including of high-profile personalities. These 
days people are partying without ceasing, 
people are congregating oblivious of the 
set World Health Organisation Covid-19 
regulations. This is extremely dangerous. 
Winter is upon us and we hear Covid-19 
usually takes centre stage in cold weather. 
We can’t be ready individually as Vineyard 
but it must be a collective responsibility. We 
hope and pray the authorities will speed up 
the vaccination process. If this is achieved, 
everyone will be safe.

SM: Last week, you unveiled a new 
fleet of hearses. Are you planning to 
expand across Zimbabwe?
SC: That has always been our plan 
from the day Vineyard came into 

operation. The unveiling of new hearses was a 
manifestation of our ambition to expand. We 
have branches in Masvingo, Karoi, Bindura, 
Bulawayo and Kwekwe. Plans are underway to 

spread the Vineyard wings across Zimbabwe. 
Our desire is to take our services closer to 
people.

SM: Do you plan to invest outside 
Zimbabwe?
SC: Zimbabweans, being industrious 
all over the world and culturally, 
believe that no matter where you 

breathe your last, home is where one comes 
back to rest. That is our culture. We are 
committed to bringing every Zimbabwean 
who dies outside the country back home. We 
are looking into setting bases closer to home, 
that is in SA, Botswana, Zambia and other 
countries. That is in the pipeline and we are 
getting there soon. Within the next five years 
Vineyard will have a presence all over the 
country and in some targeted African nations.

SM: Is there anything that gives you 
sleepless nights? Please share with 
us.
SC: The thought of someone having 
no funeral policy gives me sleepless 

nights. I have seen people struggle to bury 
their loved ones; I have seen desperation; I 
have seen the agony of relatives turned into 
beggars for basics; and that pains me. What 
all this means is someone did not prepare for 
the inevitable, which is death, which strikes 
like a thief when we least expect it. Having 
a funeral policy and preparing for the future 
is about making a choice and making it right! 
Zimbabwe Independent
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Be wary of fly-by-night 
funeral parlours

NewsDay
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PEOPLE must be wary of fly-by-night 
funeral parlours that survive on milking 
desperate clients in their time of need, 
Vineyard Funeral Assurance company 

chairperson Samson Mavende said.
Mavende was speaking during the unveiling 

of the firm’s newly-acquired hearses in Harare.
The event was attended by several people, 

including officials from the Zimbabwe 
Association of Funeral Assurers.

“We have heard and at times witnessed 
shocking episodes of grieving families duped 
by fly-by-night funeral assurance companies 
who capitalise on the tragedy of human loss 
and desperation and pounce on those who will 
be grieving,” Mavende said.

“We have heard sad tales of these so-called 
funeral companies disappearing in thin air 
after failing to deliver the promise of availing 
a dignified send-off to a dearly departed 
relative or friend, yet after having embezzled 
clients’ remittances.”

Mavende said the procurement of the 
hearses was part of his firm’s continuous 
effort to sustain its “mutually-cultivated 
relationship” with clients.

Vineyard Funeral Assurance managing 
director Solomon Chikanda said the 
procurement of the hearses was in line with 
the company’s policy of providing top-class 
services. NewsDay

Samson Mavende, company chairperson





NEW

HEARSES



Volume 3 - Vineyard Times 19 



Vineyard Times - Volume 3

AS we continue 
to explore 
the lives and 
professional 

accomplishments of 
our employees, in 
this edition we profile 
our Services Manager 
Tarisai Bero (TB), who 
spoke to our marketing 
officer Agnes Buzuzi 
(AB), and took us 
through his biggest 
accomplishments as a 
top undertaker. But he 
has had moments of 

regret, too. Please, hear him speak about his well-travelled 
journey in this thought-provoking interview:

AB: Tell us something about yourself.
BT:  My name is Bero Tarisai, I was born on the 12th of May 
1976 in Seke and I have five children.

AB: What inspired you to pursue this career as an undertaker?
BT: When I was growing up, I always desired to become 
an undertaker. It was difficult for my friends and family 
t o accept. My desire to become 

an undertaker emanated from 
watching the World Wrestling 

Federation (WWF) 
Wrestle Mania series. I 
was fascinated by the 

character Undertaker, 
who was one of the stars. He 
always showed courage and 
strength. I don’t remember 
watching him lose any 

match. from then onwards 
my ambition to be an 

undertaker moved towards reality. And here I am today.

AB: What is the source of your inspiration?
BT: I am motivated by seeing happy customers. I really try 
to ensure that the customer is treated with respect and 
that they never feel pressured.
 
AB: Can you describe your work style?
BT: My work style is collaborative in nature. While it may 
seem cliché, I firmly believe that there is no ‘I’ in a team. 
Every person’s role and expertise matters. So it is wise 
to tap into each other’s knowledge, allowing the team to 
create higher quality outcomes faster than may otherwise 
be possible. That way everyone, including myself, can 
complete our tasks to the high standard that we strive to 
achieve.

AB: When are you most satisfied in your Job?
BT: The most satisfying part about my job is giving a 
befitting burial to the deceased and providing the best 
service possible. 

AB: What do you think other people 
should know about Vineyard Funeral 
Assurance Company?
BT: I am really impressed by the 
company’s mission statement and 

Edition Crush
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How the Undertaker inspired me

The Undertaker

INTERVIEW

Agnes Buzuzi

marketing officer



its values. Many of the things that are important to this company are also important to me. I 
have always admired the way that this company has had a strong focus on delivering top-quality 
customer service.

AB: Tell us about the challenges you encounter
BT: I have come across so many challenges.  The most challenging moments are when 
you reach the mourners residents with the deceased’s body and family members are 
squabbling. At times you are not allowed to disembark the body from the hearse 
until they resolve their issues. Usually this happens when the deceased is female and 
lobola had not be paid or when there are still arrears to be settled. In-laws would be 
demanding their dues before burial.

AB: What is your greatest accomplishment?
BT: Through hard work and dedication, I managed to rise to managerial 
levels. I am now Services Manager after having joined the company 
as driver/undertaker. I worked hard for this and I am proud that my 
dedication to leadership coursework paid off.
 
AB: In conclusion, take us through the process of burying someone.
BT: For the family of the deceased the first step is to notify the 
police if the body of the deceased is at home. Once we 
are notified of the death of the person, we take the body 

to our mortuary for storage while 
relatives sort out the burial order 
and pay medical bills. The next step 
is we communicate with relatives for 
guidance on how they would want 
us to prepare the body in terms of 
washing and dressing. Changes start 
to happen to the human body, so 
partial embalming is required. This 
makes it easier to transport the body, 
if necessary, over long distances. It 
also gives the family time to arrange 
the funeral service and burial. We then 
request for clothes of the deceased 
and place the body in the casket. The 
casket is then taken to the chapel for 
a church service and body viewing by 
the relatives. It is then taken home 
ahead of burial.

How the Undertaker inspired me
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A journey is 
worth travelling together 
and at Vineyard, we will never 
let you down.
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IF your policies lapsed, do not worry. We have 
a special surprise for you. So come let’s do 
it again.
At Vineyard Funeral Assurance Company, 

we have launched a programme where we 
are inviting clients with lapsed policies to 
reactivate their accounts under relaxed 
conditions.

A first of its kind, the gesture is for 
policyholders who may have been affected by 
several problems. Vineyard, one of Zimbabwe’s 
fastest growing funeral assurance services 
brand has found it difficult to abandon its 
partners merely because they have suffered 

a setback.
Vineyard Managing Director, Dr Solomon 

Chikanda said with this in mind, management 
has decided to run a month-long promotion 
starting from August 1, 2021 to September 
30, 2021 to give clients an opportunity to link 
up again, revive their policies and continue 
from where they left.

“There won’t be need to start afresh,” said 
Dr Chikanda.

He said the promotion will reduce returning 
clients’ waiting period to one month if they 
choose to pay for six months in advance.

The normal waiting period is three months 
for policyholders and immediate family 
members, and six months for dependants.

“If they pay for six months in advance, policy 
waiting period automatically reduces to one 
month for the policy holder and his immediate 
family, and three months for dependants,’’ 
said Dr.Chikanda.

Policyholders joining for the first time will 
also benefit from the promotion window, with 
an opportunity to wait for only one month if 
they pay for six months in advance.

The common adage says, good friends care 
for each other, close friends understand each 
other, but true friend stay forever, beyond 
worse, beyond distance, beyond time.  

True to this, Vineyard’s motto is Shamwari 
Parwendo and as a trusted friend who cares 
and understands, we are giving all our clients 
with lapsed policies an opportunity to rekindle 
their relationship with Vineyard so that we 
move together in this planned life journey.         

  ...let’s do it again 

Letter to our long-lost friends

  ...as Vineyard launches special promotion for lapsed policies
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Guests 
enjoy 
lunch at 
the Fleet 
Launch
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New Fleet 
Signing 

Ceremony
In Pictures
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he Zimbabwe Association of Funeral Assurers 
(ZAFA) has applauded Vineyard Funeral 
Assurance Company for working hard to 
acquire a new fleet of hearses under the 
current tough economic conditions roiling 
companies across markets.

Mr Taka Svosve, the ZAFA general manager, 
said it was important to note that the expansion 
of the Vineyard fleet would not only benefit 
the company, but the entire funeral assurance 
industry through building up efficiencies and 
capacity to provide the highest quality of 
services to families. 

Mr Svosve was one of several key authorities 
who witnessed the commissioning of the 
state-of-the-art hearses in Harare in May.

He told Vineyard Times thereafter that 
Vineyard Funeral Assurance Company, the 

ZAFA applauds Vineyard
for them but the whole funeral sector,” Mr 
Svosve told Vineyard Times.

“This is no mean achievement under the 
current economic conditions in our country 
and therefore deserves to be applauded. It 
does not only enhance the efficient provision 
of funeral services at Vineyard but in the entire 
funeral sector. It is critical to note that hearses 
are central to the provision of funeral services 
and we therefore say a big congratulations to 
Vineyard.’’

“My key message to Vineyard is remain 
focused and resolute until you reach your 
goals. The future of the funeral sector remains 
bright, promising and rewarding. The current 
challenges in the economy will not last forever. 
The future will however reward those who 
remain alert and vigilant and are responsive 
to change,” Mr Svosve said.

Some of the challenges facing funeral 
assurance firms include foreign currency 
shortages to expand their operations through 
the importation of several assets. 

The sector largely bills clients in the 
Zimbabwe dollar, but requires foreign 
currency to procure imports.

The industry has also been affected by 
higher inflation rates, which has affected 
clients’ capacity to continue with their policies, 
leading to  lapses.

“remain focused and resolute 
until you reach your goals.”

T

Mr Taka Svosve, the ZAFA General Manager

fastest growing player in the industry, had 
demonstrated that with proper planning and 
determination to achieve, the industry can 
scale to dizzy heights even under economic 
difficulties.

Most importantly, Mr Svosve advised funeral 
assurance sector that the economic problems 
were not permanent, he said that the hurdles 
that companies were facing would pass.

 “The purchase of new hearses by Vineyard 
Funeral Assurance is not only an achievement 

By Rumbidzai Chikarango
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GET VACCINATED
PREVENT COVID 19
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We have looked at 
competition and said 
we are going to do it 

differently. That is exactly 
what we have done. We 

have run and focussed on 
our race differently.

Dr Chikanda Managing Director

Mr Mavende Chairman 

We feel proud in 
demonstrating what 
makes us different 
and why we are 
poised to be the most 
preferred funeral 
assurance company 
of choice

What
 the

y sa
id …
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Happy moments spread to the new fleet
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What
 the

y sa
id …

Christopher Mariwo (Sales Manager)                          

Rumbidzai Chikarango  Marketing Manager)                        

This achievement 
will go a long 
way in boosting 
the market’s 
confidence in our 
brand

Purchasing new hearses, 
especially at a time when 

business operations 
have been hard hit by 

the ravaging pandemic, 
is an indication of our 

commitment to enhance the 
quality of our services to the 

standards that the market 
expects. We aim to place our 

brand on the echelons of 
prominence.
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Together to the end and we have the 

transport that suits that
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The most satisfying part 
about our job is giving 
a befitting burial to the 

deceased and providing the 
best service possible. 

The purchase of these 
state-of-the-art vehicles 
only shows that getting 
a policy with Vineyard 
is the best ever decision 
that one can make. I 
encourage you all to do 
the noble thing right now!

Ruth Chidziwa Sales Agent)

Hearse drivers

What 
they

 sai
d …
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S funeral assurance services 
increasingly become an 
important part of people’s 
lives, Vineyard Funeral 
Assurance Company has 
created a game changing 
product, the Decavine Plan, 
to give a complete service 
to bereaved families.

It is the solution that 
the Zimbabwean market 
has been waiting for as it 
takes care of almost every 
aspect of the funeral, 
breaking barriers that 
long established funeral 

assurance companies have maintained for decades, 
such as making sure extended families find comfort in 
the policyholder’s plan.

Rumbidzai Chikarango, Vineyard Funeral Assurance 
Company marketing manager, said the product was 
carefully designed to lessens bereavement stress when 
death strikes.

“As Vineyard Funeral Assurance Company, we have 
come up with a unique package we have aptly named 
the Decavine Plan,” Chikarango said. 

“This plan encompasses four different packages, 
namely the Platinum Plan, the Diamond Plan, the Gold 

breaks barriers

BY

Tapiwa Chauruka

marketing officer

Plan and the Silver Plan. This plan covers the policyholder 
and any other dependents of their choice. These can be 
your spouse, your children and any four dependents who 
can be your in-laws and your parents. 

This broad plan, a unique product on the market, 
covers up to 10 people under one premium, with cover 
extending to your children of up to 23 years of age who 
are still in tertiary education. This is a complete diversion 
from tradition when funeral assurance companies took 
care of only those under the age of 18, and is designed 
with the typical African family set up in mind,” she added.

One of the most important aspects of the plan is 
that immediate family members start to benefit within 
three months of your first payment, and Vineyard has 
deliberately tried to assist clients by making sure that 
there are no health restrictions upon joining the plan, 
while in terms of transportation of the body, there are no 
distance limits. 

“The transportation service is a complete package, with 

the hearse and a bus for mourners while the family gets 
assistance in securing burial documentation. Vineyard 
Funeral Assurance Company will also chip in with an 
allowance for food while the family has a wider choice for 
resting units, the caskets. Apart from all these benefits, 
it also provides a body removal service where we fetch 
the body from the place of death to the mortuary with 
our ambulance, where all services like body storage, 
washing and dressing are provided,” Chikarango said.

A
Decavine Plan
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Popular Actress: Patience Musa 
dressed in branded Vineyard regalia

THE 
VINEYARD

How peaceful 
it is to stroll through
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WEAR A MASK TO HELP PROTECT YOURSELF AND OTHERS

PREVENT 
COVID 19

THE 
VINEYARD

How peaceful 
it is to stroll through
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FIGHT 
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